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FY2011 Highlights SKNL

S. Kumars Notionwide Limited

<+ Net Sales increased by 35.3% to Rs. 52,229 million

“»  EBITDA increased by 36.6% to Rs. 10,565 million

<+ Net Profit increased by 44.5% to 3,309 million

“  Consolidated EPS increased by 35.0% to Rs. 13.07 per share

% Ready to Wear mmmBm:ﬁ Net Sales growth of 53.7%

“*  State of the art HVFC plant at Bharuch scaled up operations during the year

“  Board of Directors recommended dividend of 10%, subject to approvals

Commenting on the results and performance to the media, Mr. Nitin 5. Kasliwal, Managing Director and Vice
Chairman of S. Kumars Nationwide Limited said:

“We are delighted to share with you that FY2011 was a strong year Jor the Company with marked improvement in
revenues and earnirgs with both domestic and international businesses delivering excellent performance. In
particular, Belmonte and Reid & Taylor brands performed well, while Ready to Wear and Luxury Cotton witnessed
strong volume growth. We are pleased with the performance of our HVFC facility post commencement of operations
and the successful execution of our vertical integration strategy.

- Further, our brand in the economy segment - ‘World Player’ launched during the year has been well received. We
| foresee excellent prospects for this brand and are optimistic that it will deliver healthy volumes as we expand its market
- reach and penetration. Our international operations have improved JSollowing its restructuring, and I am confident
- given the legacy of this brand portfolio, the business will deliver exceptional performance in the coming years.

- Multiple strategies employed over the past including synergies with international subsidiaries, presence in high margin _
businesses, streamlining operations and effective brand positioning, have further strengthened scope of performance.

- We are optimistic about the future, and look forward to improve on our financial and operational performance going |

¢ forward.” w
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Strategic Initiatives | SKNL

S. Kumars Notionwide Limited

Brand Launches:

< In April 2010, the Company launched the “World Player” ready to wear brand catering to the
economy segment. It was initially launched for test marketing in South India and the feedback
and demand for the brand has been encouraging. World Player is expected to be rolled out across
an additional 560 districts and its nationwide rollout is expected to be completed over the next
few quarters
< In March 2010, the Company launched “Baruche” under the premium category of the Luxury
Cotton segment

“ Plans to introduce a new casual premium brand to increase market share in the segment

Growth Initiatives:

% Setting up a shirt factory in Gujarat and a suit factory in Bangalore, which will increase annual
stitching capacity

*

% Plans to setup and operate 160 exclusive brand outlets to expand its distribution network
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Financial Performance SKNL

S. Kumars Notionwide Limited

Rl
(Rs.million) | =

Net Revenue 38,609 52,229 35.3%

EBITDA Margin (%) 20.0% 20.2%

Net Profit Margin (%) 5.9% 6.3%

Note:
1 EBITDA: Earnings before interest, taxes and depreciation; and includes other operating income
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Financia: Performance SKNL

S. Kumors Notionwic'e Limited

Net Sales

< TFY2011 growth driven by strong volumes and better price realizations across business segments

< Reid & Taylor and Belmonte brands and the Ready-to-Wear business segment showed strong growth
during the year

& Performance at SKNL’s international businesses led by HMX brands continued to improve and their
contribution to Net Sales increased from 18.5% in FY2010 to 24.9% in FY2011

< Apparel sales during the year contributed to 34.0% of consolidated Net Sales as compared to 24.8% in
FY2010

EBITDA

L)

% FY2011 growth was primarily due to higher volumes and increased contribution from all domestic and
international businesses

Net Profit |
< FY2011 growth was primarily due to growth in EBITDA

< Interest expense increased from Rs. 2,492 million in FY2010 to Rs. 3,557 million in FY2011, as a result of
increased value of sales and higher interest rates

% _Depreciation increased mainly due to the commissioning of the high value cotton fabric plant in
Bharuch, Gujarat
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FYo8 .
EBITDA and Margin
10,56
mo”w\oi 23.0% 21.4% 20.0% i
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FY2011 Net Sales growth was driven by Reid &

Taylor, Belmonte brands and the Ready-to-Wear
business - segment.  Performance _at SKNL's
international businesses led by HMX brands

continued to improve

FY2010 Net Sales growth was primarily due to
consolidation of HMX and UK businesses o4

I'Y2011 margins were positively impacted by higher
volumes and increased contribution from higher
margin Reid & Taylor and Luxury Cotton segments

Higher contribution from Luxury Cotton segment
going forward to benefit margins
FY2010 margins were negatively impacted by
consolidation of international segments
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Net Profit and Margin
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Y10
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FY2011 Net Profit growth was offset to somc
extent by higher interest expense

Higher interest expense primarily as a result of
increased working capital requirements due to
sales growth and hike in interest rates

FY2010 margins were negatively impacted by
consolidation of international segments which
had not been stabilized

Going forward, contribution from international
businesses is expected to improve as the
turnaround is substantially complete

As of March 31, 2011, shares outstanding of
284,978,467

Average cost of debt is-approximately 11.5%






